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What our Viewers Have to SayÉ
ÒI have been watching your show for well over a year now. As an
84 year-old great-grandmother, I sometimes enjoy the show with
my entire family: the great grand-kids like the amazing scenery; the
grand-kids (in their twenties) tend to pay more attention to the
host than to the scenery; the kids find it highly educational.
Personally, I am just glad to be able to sit through a beautiful
program along with my family.Ó

Melanie B. Storck.  Casper, Wyoming.

ÒThe program EstelleÕs Paradise, from the first time I  viewed it ,
and every subsequent episode since , has never failed to fulfill the
desires of my great love for travel , different cultures , food varieties
and my enjoyment of fine wines. The information is provided to
the viewer with such clarity that it makes one impatient to view
the next episode. Estelle, being a very eloquent speaker in her own
language (Spanish) as well as English , always clearly articulates the
facts , and is perfectly congenial with those whom she is around.
These qualities are paramount in the business of television and
give the great beauty, which she possesses an added appeal , and
the caring heart which she holds within her bosom cannot help
but be felt by viewers such as myself. I have found myself to be
captivated by not only her program, but also by the sweetness of
her persona. I hope this program lasts for many, many years. I
watch EstelleÕs Paradise every day of the year on Dish Network!
My continued wishes for Estelle ReynaÕs personal success, as well
as that of her program.Ó

Craig G.Ê Adams.  Homer, Michigan.
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A Word from Our BroadcastersÉ
"Estelle's Paradise combines the best in production value and
entertainment that we want to bring our audience. Estelle
Reyna is not only beautiful but also extremely intelligent and
a very engaging host. We are very proud to be doing business
with the team from EstelleÕs Paradise.Ó

Patricia Torres-Burd,
Exec. VP of Programming & Branding
LatinAmerica Broadcasting, Inc./ LAT TV
Houston Ð Dallas Ð San Antonio Ð Phoenix Ð Austin

"Estelle's Paradise is like having your best friend take you on
a personal journey across the globe, sharing some of the best
kept secrets and exotic locations. Estelle's warm and friendly
style makes you feel you're right there with her."

Belle Lee, Managing Director, MAX Entertainment
(A Group Company of Total Sports Asia)
Tokyo - Mumbai - Shanghai - Kuala Lumpur

ÒEstelle's Paradise has been a wonderful addition to the
CoLours Network program lineup. We have found the content
to be entertaining and informative as well as Estelle being a
natural hostess for this type of programming.Ó

Bill Saltzgiver, OlympuSat, Inc. (CoLours               
Television Network)

"We think Estelle's Paradise is a great program.The show has
a fun feel and gives a fresh look to the basic travel show
format."

Jolene Jensen
Jensen Media Group
KLHU-TV45
Lake Havasu City, AZ

Simply put, ÒEstelleÕs ParadiseÓ is a hit!
Viewers, broadcasters and advertisers alike...
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What works for Viewers and Broadcasters...works for our Advertisers!
"Estelle's Paradise" delivers! REVShare has been working with Dominique Einhorn and Estelle Reyna for close to a year now and it has
been a terrific experience loaded with growth. After I viewed the program and noticed the obvious production value and beautiful on-
camera presence of Estelle Reyna, I knew that our advertisers would benefit from placement within this program.Ê "Estelle's Paradise"
does a terrific job of balancing sex appeal with class and intelligence.REVShare will continue to bring quality advertisers to this program
for a long time to come.

Adam Warren, REVShare, Vice President, Network Development
phn: 800-819-9945 ¥ adam@revsharetv.com ¥ www.revsharetv.com
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The #1 Rated Lifestyle Show

Over the past 2 years, EstelleÕs Paradise has established itself as

one of the most successful lifestyle shows in syndication, both on

television and via the Internet.

Hosted by Latin Supermodel Estelle Reyna, a typical episode of

EstelleÕs Paradise reaches more than 100 million viewers each week

in over 80 countries. Each half-hour show is produced in both

English and Spanish, then distributed weekly to over 700 television

broadcasters and posted to Estelle ReynaÕs personal web site.

No other lifestyle and entertainment show measures up to EstelleÕs

Paradise. If your goal is to reach the affluent television viewer and

web user, then you have come to the right place. EstelleÕs Paradise

is your ticket to the most loyal and affluent viewer demographic.

Your sponsorship will reach an untapped market of proven buyers

(see page 4).

We offer a comprehensive menu of sponsorship options along with

unmatched distribution.

With EstelleÕs Paradise, your reach is always highly targeted, bi-

lingual and cost-effective. Join Estelle Reyna on her ranch in East

Texas, in a new season of exciting shows dedicated to home

construction, home remodeling, dŽcor, gardening and more.

Benefit from the tremendous distribution Estelle's Paradise has

garnered over the past 2 years. Put your company and brand in

front of millions of eager viewers with high discretionary income.

Estelle's Paradise is an independent production. As such, our

lower overhead costs translate into tremendous savings to sponsors

and advertisers. We help you reach your target market

at a fraction of the cost of our competitors!

7 Reasons to Do Business with Us

1. International reach. Over 700 worldwide television     
broadcasters on 4 continents.

2. US nationwide coverage. Dish Network (channel 9407).

3. Unmatched frequency. Hundreds of additional broadcasters
airing the show multiple times each week, which lowers your
cost per impression.

4. Bi-lingual marketing. Each episode is produced in English and
Spanish. Reach our nationÕs largest minority group of over
40 million Hispanics. Reach an additional 100 million+
Hispanics in Latin America & Spain.

5. Web marketing. 250,000+ daily web viewers.  Proprietary
streaming technology.

6. Proven buyers of products and services (see page 4).

7. Loyalty factor. Registered fan base of more than 800,000 users
from over 130 countries.

Cross-Section of Viewer Demographics
(Television and Web)

¥US viewers (71%), foreign viewers (29%).
¥66% male, 34% female.
¥86% have Internet access.
¥54% have broadband Internet access.
¥52% have purchased a product or service online within the

past 30 days; 71% have made an online purchase within the
last 6 months.

¥78% have taken a vacation of more than 3 days within the
past 12 months.
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Actual Affiliate Transactions Generated with the Web Site Estelle.tv
Timeframe: January 1, 2004 through September 1, 2005 (20 months)

Important Note: These are actual transaction records as reported to us by third-party application service
providers and merchants. They are sample transactions only. Between January 1, 2004 and September 1, 2005,
the Estelle.tv web site generated more than $20 million in gross sales volume for its 300+ affiliate merchants.

Travel Transactions

Expedia

Priceline

Delta Airlines

Hotwire

Travelocity

Cheap Tickets

Alaska Airlines

Enterprise

The Tire Rack

Dollar

Expedia UK

Dell Home Systems

HP Shopping

Best Buy

Office Depot

Music Space

1,071,981

197,292

62,576

556,694

148,066

144,004

21,274

28,222

23,333

4,376

6,262

8,137

6,950

2,910

3,752

3,596

1,796

1,728

2,248

1,034

314

614

$2,884,734

$1,090,542

$934,364

$931,966

$854,866

$642,374

$519,180

$107,150

$59,894

$51,684

$50,321

173,448

139,934

334,444

99,628

77,434

39,346

6,890

4,748

2,006

2,324

$2,529,662

$1,492,202

$405,242

$245,922

$65,072

Other Transactions

Merchant

Merchant

# of clicks to
 merchant site

# of clicks to
 merchant site # of items ordered

# of items ordered $ Sales Volume

$ Sales Volume

A PROVEN SALES RECORD: THE MILLION DOLLAR WOMAN
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t certainly has been a wild ride for Latin Supermodel, Estelle Reyna. Dubbed as the
"most downloaded woman" by leading online traffic monitoring services back in
2003, the beautiful and industrious Latina, rather than resting on her laurels, quickly
found a way to leverage and capitalize on her newly found celebrity.

Ms. Reyna (which stands for ÒqueenÓ in the Spanish language) started producing
a full-feature travel show for television in early 2004. Entitled ÒEstelle's Paradise,Ó
the half-hour travelogue now airs in over 150 markets in the US and can be seen
in over 60 million North American households.  The show is also a mega-hit in South
America where it airs five times each week on over 380 television stations via
Caracas based broadcaster, Americana de Television and in Western Europe where
it is available to over 40 million television households on Skybird Digital. But Estelle
Reyna is gearing up for even more aggressive expansion, both domestically and
internationally, and is adding dozens of new broadcasters to its distribution roster
every month.

"ÕEstelle's ParadiseÕ is a vision that has quickly come to fruition," explains Estelle
Reyna. "The response to our show has exceeded our wildest expectations. We
believe that this is due in large part to our attention to detail, the quality of our
programming and the feedback we collect from our viewers."

ÒEstelle's ParadiseÓ is unique in many ways. First, it appears to be the very first
multi-lingual travel show ever produced. Each segment can be viewed in both anStory by Gabrielle E. Fairbanks
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Estelle Reyna, Media Magnet: Life and Fashion Magazine Spread
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English and Spanish version, with a German version right around the corner. Second,
Estelle ReynaÕs team is rapidly building a multi-media distribution platform for its travel
content by making it available to television stations, radio stations, newspapers and magazines
as well as on the company's flagship Web site, www.estelle.tv. Last year, Hispanic radio
broadcaster Radiovisa started airing a daily vignette hosted by Ms. Reyna. More broadcasters
and publishers are joining the bandwagon weekly. A recent Internet broadcast (also called
ÒwebcastÓ) of ÒEstelle's ParadiseÓ drew a crowd of over 127,000 unique viewers in less than
72 hours! Even more impressive was the fact that the Internet broadcast was watched by
viewers from over 90 countries around the world (including 37 viewers in Zimbabwe), a feat
that would be hard to replicate for any "TV only" broadcaster.  ÒWebcasts and the Internet are
the broadcast medium of the new millenniumÓ, states Gerard Keenan, director of production.
ÒWe intend to deliver our weekly clip to over 500,000 viewers each week by the end of this
yearÓ.

A typical segment of ÒEstelle's ParadiseÓ consists of about 30 minutes of edited travel footage
and depicts Ms. Reyna in places of paradisiacal beauty. A recent trip took the production crew to
the island of Kauai, Hawaii. After 12 days of grueling work, the crew came back to the mainland
with about 25 hours worth of footage covering everything from beaches, mountains and waterfalls
to fauna and flora and ancient Hawaiian culture. Most striking always is Ms. Reyna's natural charm
and extreme ease of communication with people from all walks of life, whether they are business
owners, laborers, island natives or foreign tourists.  The
crew of ÒEstelleÕs ParadiseÓ recently completed its second
production season and is gearing up for Season 3 which
kicks off in late 2005 with planned trips to Thailand,
Singapore, Sri Lanka, the Fijian Islands and several US
and Canadian-based destinations.

At the heart of Estelle.tvÕs ventures is a deeply ingrained
social conscience, which influences its content, productions
and strategic relationships. ÒAll of us are strongly committed
to making our world a better place to liveÓ notes Dominique
Einhorn, the CompanyÕs Chief Executive Officer. ÒWhat
good is it to film and broadcast beautiful locations if we
donÕt do our share to protect these locations for future
generations?Ó  As a result to its dedication to noble causes,
Estelle.tv has contracted with high caliber organizations
such as the United Nations World Food Program and the
National Wildlife Federation, to which it donates valuable
television airtime.  On the same note, ÒEstelleÕs ParadiseÓ
recently started covering the ÒBig WalkÓ, an incredible 3-
year, 16,000 mile hiking trek undertaken by John Buoniconti
for the benefit of uninsured cancer victims.  The ÒBig WalkÓ
(see www.TheBigWalk.org ) will guide Mr. Buoniconti
through all 48 contiguous states in the US and will take 3
years to complete.  It will raise at least $5 million to help
ease the financial burdens of cancer victims and their
families.  Estelle.tv is the exclusive multi-media and PR
sponsor for this amazing charitable event.

The overwhelming success of ÒEstelle's ParadiseÓ can most
certainly be attributed to its unique host, Estelle Reyna.
Born in Venezuela from a Columbian mother and a Spanish father (and raised in the Swiss
Alps), this one-of-a-kind Latina has been an accomplished world traveler since the tender
age of 12. Ms. Reyna's beauty, her natural ability to connect with her viewing audience,
as well as her flawless fluency in 6 languages all seem to empower her to transcend all
barriers of race and culture. Wherever her next destination may be, it appears that Estelle
Reyna is heading straight to the top.
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Estelle Reyna, Media Magnet: Stars and Stripes
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